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on 27/08/2026 at 12:00 PM

in Administration Seminar hall.

w"'tl' Eé) D N Shepls
5 ';039_-_‘_’_, — —"

Prof (Dr.) M.P. Singh Dr. Naveen Awasthi Prof. (Dr.) Nalini Shukla
HOD Agronomy Convenor-1IC Principal

' \| Principal
-3 Janta College
Bakewar-Etawah




| ﬁ'ﬁ JANTA COLLEGE BAKEWAR ETAWAH |

DEPARTMENT OF AGRONOMY

in association with

INSTITUTION INNOVATION COUNCIL (ne)

VENUE
SEMINAR HALL

DATE | TIME _
JANTA COLLEGE BAKEWAR ETAWAH :

) 27a00usr20s | (O 2o | &

ORGANIZED BY
DEPARTMENT OF AGRONOMY
JANTA COLLEGE BAKEWAR ETAWAH




INSTITUTION’S INNOVATION COUNCIL

Session: 2025-2026

Quarter-1V
Innovation to Commercialization Boot Camp
ACTIVITY REPORT

1. Title of the Activity: Innovation to Commercialization Boot Camp
2. Activity Type: Promotion of Innovation, Entrepreneurship and Commercialization
3. Subtheme; Intellectual property generation and commercialization
4. Organizing Departments: Department of Agronomy in collaboration with the
Institution’s Innovation Council (IIC), Janta College, Bakewar, Etawah
5. Date and Venue -27/08/2026, Seminar Hall, Bakewar Janta College, Bakewar, Etawah

6. Objective of the Activity: The main objective of the boot camp was to create awareness
among students about innovation, entrepreneurship, product development and
commercialization. The programme aimed to provide practical knowledge about converting
innovative ideas and agricultural products into commercially viable products and taking them
to the market.

7. Description of the Activity: Janta College, Bakewar organized an Innovation to
Commercialization Boot Camp under the joint aegis of the Department of Agronomy, in
association with the Institution’s Innovation Council (IIC). The programme focused on
creating awareness about innovation and providing students with practical knowledge
regarding the commercialization of innovative agricultural products. The programme
commenced with a welcome address by Dr. Manoj Yadav, who welcomed the guests and
participants. Dr. M.P. Singh, Coordinator of the Boot Camp, explained the objectives and
overall framework of the programme. He provided information about the innovative products
developed by different departments of the college and explained their potential for
commercialization. Approximately 120 students from the college and surrounding areas
participated in the programme. During the boot camp, participants were provided information
about innovation, patents and methods of taking innovative products to the commercial level.
The programme particularly emphasized the practical aspects of converting innovative ideas
and products into marketable products. Dr. P.K. Rajput, Principal, highlighted the importance
of commercialization of patented and innovative products developed in the college. He
emphasized that innovation becomes truly meaningful when an innovative product is
successfully developed at the commercial level and its benefits reach society. He also
encouraged students to develop innovative ideas and explore opportunities for
entrepreneurship and commercialization. During the programme, different groups of students
and participants displayed their products and explained their features, preparation processes
and potential applications. This provided participants with practical exposure to product
development and commercialization. The Department of Agronomy presented the product
“Misrastra”, and the information regarding its uses and possible commercialization was
provided to the participants. Students from the college and surrounding areas interacted with
the presenters and gained practical knowledge about converting innovative products into
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commercially viable products. The programme also provided an opportunity for interaction
and discussion on various aspects of innovation, research, patents, entrepreneurship, product
development and market access. At the conclusion of the programme, Lieutenant
Brihmanand expressed gratitude to the guests, faculty members, staff and students for their
participation and contribution to the successful organization of the event.

8. Number of Participants: Approximately 120 students and participants
9. Key Persons Associated with the Programme

< Prof.(Dr.)P.K. Rajput — Officiating Principal
< Prof.(Dr.) M.P. Singh — Coordinator, Boot Camp
< Lieutenant Brihmanand — Vote of Thanks

10. Learning Outcomes

% Students gained awareness about innovation and commercialization.

% Participants learned about the process of converting innovative ideas into marketable
products.

< Students received practical exposure to product presentation and market-oriented
product development.

< Awareness regarding patents and commercialization of innovative products was
enhanced.

< The programme encouraged students towards entrepreneurship and innovation-based
activities.

< Participants understood the importance of connecting innovation with practical

societal and commercial applications.

11. Impact Analysis: The boot camp provided a practical platform for students to understand
how innovations and agricultural products can be developed, presented and taken towards
commercialization. The interaction with innovators and product presenters enhanced students’
understanding of entrepreneurship; patents, product development and market opportunities.
The activity also strengthened the institutional ecosystem for innovation, entrepreneurship
and commercialization and encouraged students to think beyond conventional academic
learning towards practical and market-oriented innovation.

12. Outcome of the Activity: The programme successfully created awareness among
approximately 120 participants regarding innovation, patents, product development and
commercialization. The display of innovative products provided participants with practical
exposure to the process of converting ideas and products into commercially viable
opportunities.

13. Conclusion: The Innovation to Commercialization Boot Camp was an important
initiative towards promoting an innovation and entrepreneurship culture at Janta College,
Bakewar. The programme successfully connected innovation, product development, patent
awareness and commercialization, while motivating students to develop innovative ideas with
practical and societal applications.
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Face book Link

https://www.facebook.com/share/v/19GY7S1PCG/
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